2018 CHARITY COMPARISON CHART

ROOM FOR
RECOMMENDATION LAST FOCUS MAIN MORE
STATUS CHARITY REVIEWED AREA PROGRAMS STRENGTHS WEAKNESSES FUNDING
« Advocacy Research Consumer outreach Limited reach to Germany and
« Corporate Outreach Self-evaluation and Poland
+ Individual Outreach improvement Very hierarchical structure
+ International Outreach Successful expansion from causing some staff to feel they
TOP CHARITY 2018 \C/Sverrllwanyt;[ohP(l)flar;(: ek lack autonomy HIGH
. ork on behalf of farmed fis ($460,000-$2.9M)
Farmed Animal
Albert Schweitzer Foundation Advocacy
Corporate Outreach Cost-effective investigations Inherent difficulty of internal
. Individual Outreach Strong understanding of communication and project
Investigations success and failure management across eight
Legal Advocacy Effective goal setting countries
International Outreach Successful international Strong but frequently
TOP CHARITY EQU ITY 2018 expansion (eight countries) overextended leadership .
‘ \L Farmed Animal
Advocacy ($900,000-%4.4M)
Animal Equality
Science & Technology Potential for tremendous long- Short track record that does
International Outreach term impact not yet include some of the
Innovation Strong leadership outcomes they most hope to
5018 Communications Focus on effectiveness achieve
TOP CHARITY Legal Advocacy Extremely high level of buy-in Uncertain timeframe for cost-
Corporate Outreach from staff on strategic vision competitive cultured products HIGH
New Food Tech Some staff possibly (-$90,000-$5.2M)
, overextended due to quick
The Good Food Institute expansion
« Advocacy Research Corporate outreach Significant organizational
« Corporate Outreach Self-assessment and changes probably required for
« Individual Outreach improvement further expansion
. International Qutreach Cohesive, democratic culture
Commitment to knowledge
TOP CHARITY 2018 sharing and collaboration
HIGH
Farmed Animal ($350,000-%$5.3M)
the humane league Advocacy
The Humane League
Corporate Outreach Self-assessment and Uncertain long-term effects
Grassroots Outreach improvement of focusing strictly on welfare
Research on effectiveness improvements without making
STANDOUT CHARITY: Unique, friendly, and an ideological case against [*]
General Interest 2017 collaborative approach to using animals for food
corporate outreach
Farmed Animal
Compassion in World Farming USA Advocacy
« Client-Based Studies Research supporting other Limited impact of some niche
« Research Library organizations and the research, especially client-based
STANDOUT CHARITY: « Advocacy Research movement . research
Special Interest Potentially large-scale impact Not always focused on the
through dissemination of effectiveness of every project
We recommend Faunalytics 2017 research ]
for donors who are particu-
larly interested in supporting
research. Capacity Building
Faunalytics
Legal Advocacy Investigations Relatively flat management
Corporate Outreach Raising public awareness structure which may not lend
Investigations Potential for impact in France, itself well to rapid expansion
Grassroots Outreach where there is a relatively Short track records of
STANDOUT CHARITY: Online Outreach small animal advocacy move- .some'pro'grams, including 5
2017 ment investigations and corporate
General Interest
outreach
Farmed Animal
Advocacy
L214
+ Legal Advocacy Ambitious long-term strategy Substantial uncertainty as to
« Grassroots Outreach Potential for significant impact whether NhRP’s work will help
as securing legal rights and achieve rights for animals,
personhood for nonhuman especially animals who (unlike
STANDQUT CHARITY: animals could be the most chimpanzees) don’t have well-
Special Interest promising avenue for reducing studied and high-level cognitive
animal suffering abilities
We recommend NhRP for 2017 [*]
donors who are particularly
mtere;t;d /;7 secgr/n/g legal Legal and
rights for animas. Legislative Work
Nonhuman Rights Project
Investigations Focus on evidence-based Currently mostly volunteer-
Corporate Outreach interventions run; need for introducing more
Consumer Outreach Potential for high-impact work formal procedures as they grow
STANDOUT CHARITY: o7 Online Qutreach iﬁ relatively neglected regions Short track.record of some -
General Interest International Outreach like Poland (and Eastern programs, like corporate
Europe as a whole) outreach
Farmed Animal
Advocacy
Open Cages
« Grassroots Outreach Corporate outreach Competitive, results-oriented
« Corporate Outreach Working with the meat industry culture
+ Legal Advocacy to create and market veg Staff reports unequal treatment
STANDOUT CHARITY: 5018 . International Outreach products of employees, particularly along
General Interest Credibility in the German gender lines HIGH
, media ($1-$5M)
Farmed Animal Successful international
Advocacy expansion
ProVeg International
Corporate Outreach Strong strategic vision and Short track record
International Outreach goal setting Uncertainty regarding planned
STANDOUT CHARITY: Successful cage-free expansion to Indonesia and
Special Interest commitments Thailand ‘
Work in relatively neglected Uncertainty regarding how they
We recommend Sinergia for 2018 and potentially high-impact will fill their funding gaps
donors who want to promote countries LOW
corporate reforms in relatively Farmed Animal ($10,000-$610,000)
neglected countries. Advocacy
Sinergia Animal
+ Individual Outreach Diverse, reliable streams of Still adjusting to recent
STANDOUT CHARITY: « Institutional Outreach revenue expansion
Special Interest « International Outreach Understanding of success and Need for more formal policies to ‘
failure ensure sustainable growth
We recommend SVB for 2018 Amplification of their message Strict focus on dietary change,
donors who are interested in through collaborations with possibly limiting their pathways LOW
promoting plant-based diets Farmed Animal environmentalist and human to impact ($90,000-$480,000)
in Brazil. Advocacy health organizations
Potential for high impactin a
Sociedad Vegetariana Brasileira relatively neglected country

[*] Our methodology for determining each
charity’s room for more funding changed
substantially this year, so we cannot
meaningfully compare the room for more
funding of charities evaluated in 2017 and
charities evaluated in 2018.


https://animalcharityevaluators.org/charity-review/albert-schweitzer-foundation/
https://animalcharityevaluators.org/charity-review/animal-equality/
https://animalcharityevaluators.org/charity-review/the-good-food-institute/
https://animalcharityevaluators.org/charity-review/the-humane-league/
https://animalcharityevaluators.org/charity-review/compassion-in-world-farming/
https://animalcharityevaluators.org/charity-review/faunalytics/
https://animalcharityevaluators.org/charity-review/l214-ethique-et-animaux/
https://animalcharityevaluators.org/charity-review/proveg/
https://animalcharityevaluators.org/charity-review/sinergia-animal
https://animalcharityevaluators.org/charity-review/svb/

